ANNUAL STATE OF THE RESIDENTIAL
HOUSING MARKET IN CANADA

MORTGAGE
PROFESSIONALS

CANADA Data highlights from our year-end 2020 consumer report which explores

consumer choices, attitudes, and expectations in the Canadian mortgage
market in 2020. Reported is prepared by Chief Economist Will Dunning.
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EQUITY
TAKEOUT

7.7% of all homeowners (770,000
out of 10.01 million homeowners)
took out equity from their

homes within the past 12 months, by
increasing their mortgage principal
and/or borrowing via a HELOC, down
from 8.6% in 2019.

Primary reasons for taking out equity:
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Takeout/Refinance Principals from HELOCs
in 2020
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Debt Investment Renovation and Purchases, “Other” Gift or lend money to
consolidation or purposes. home repair. including spending purposes. a family member to
repayment. for education. purchase a home.

Consumer’s use of mortgage
representatives when purchasing
a new home in 2020:
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Broker customers are nearly
2.5x as likely as bank
customers to rely on referrals.
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Broker customers remain significantly more likely than
bank customers to work with their same mortgage
professional again for their next mortgage.
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share is highest Albertans First-Time Millennials
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to be an important purchase decision factor, in

3 ] of first-time buyers consider income generation
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O comparison to 18% of seasoned owners.

Income generation becomes less important
with age. 29% of 18-34 year old’s felt it was

owners rent, or plan to rent, are renting to enjoy the extra important, vs. 12% for 55+.

an area of their home. income, a rise from last year.




